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WHY?

From the researchers’

“Careers services”

 Be provided popularly by universities and external
service providers for students and graduates in Vietnam

BUT

 Very rare research mentioned the concept and 
indicated directly the services’ impacts on the 
graduate employability in Vietnam. 

 “Extra-curricular activities”

 The mismatch between the employers’ needs and what 
graduates can offer is still an unsolved problem in 
Vietnam for nearly 20 years.

My Research Question

Do careers services  
really have an impact on 
Graduate Employability 
of University Students in 

Vietnam? 

If no, why 
not? 

If yes, how?

From the 
perception of 

relevant 
stakeholders?

Any 
quantitative 

data to check? 

Can we do anything for 
the 20-year unsolved 

problem?
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The study’s 
Implication

The study’s implication is to help universities and 
external providers in Vietnam 

 Understand how each stakeholder value each 
service (the impact), how they are willing to engage 
in each, and the differences between public and 
private universities regarding careers services 
provision

 Create a comprehensive and impactful careers 
programme to enhance their graduates’ 
employability in Vietnam.

Research 
Objectives

1. To explore the impact of careers services (CS) on 
graduate employability from the perception of 
students, universities, and employers based on the 
‘ability to get a job’ of graduates. 

2. To investigate whether the careers services provisions 
by the universities correlate with their graduate 
employment rates.

3. To determine how students manage their 
employability if their universities do not provide the 
services or provide meagre services.

4. To draw solutions to enhance the careers services 
provision for university students from the perception of 
students, universities, and employers.

Methodology

 Mixed methods, purposive sampling strategy 

 QUALITATIVE Data: Semi-structured interviews were 
conducted with 

 06 graduates (graduated in 2017-2019, being 
employed, from 03 public and 03 private universities);

 04 employers (from 02 international; 02 Vietnamese 
companies, have experience in recruiting & working 
with recent graduates from different universities in 
diverse areas);

 02 university careers practitioners (01 non-public, 01 
public) to explore their perceptions of the impact of 
careers services, challenges and solutions to improve 
careers services provision. 

 Quantitative data: Examine the correlation between 
Careers Services Provision and Graduate Employment 
Rates of Top 10 universities having the highest rates in 
Vietnam in a report in 2018.

 Analyse the impact based on Law and Watts’s DOTS 
Career Learning Model (2003) 

Being 
conducted 

concurrently

Law and Watts’s 
DOTS 

(2003)

To analyse the question:

How does the careers service impact on 
the following components of university 
graduates? 

 Self-awareness

 Opportunity-awareness

 Transition learning

 Decision-making

Research 
Objectives

1. To explore the impact of careers services (CS) on 
graduate employability from the perception of 
students, universities, and employers based on the 
ability to get a job of graduates. (QUAL)

2. To investigate whether the careers services 
provisions by the universities correlate with their 
graduate employment rates. (quan)

3. To determine how students manage their 
employability if their universities do not provide the 
services or provide meagre services. (QUAL)

4. To draw solutions to enhance the careers services 
provision for university students from the perception 
of students, universities, and employers. (QUAL)

Findings
Objective 1

To explore the impact of careers services (CS) on graduate 
employability from the perception of students, universities, 
and employers based on the ability to get a job of 
graduates (QUAL)

→ All participants agreed that CS are beneficial for
graduate employability.

HOWEVER

→ The levels of impact and the influential aspects are
perceived differently between groups and between
participants of each group.
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Findings
Objective 1

 Job Boards and Careers Fairs are the most popular careers 
services provided by universities in Vietnam. 

 Personalised careers services, including Job-search Advice 
Session and 1:1 Career Consultation, are not popular in the 
universities of the graduate-participants.

 Students are asked to join Employability Skills Workshops, 
Career Talks & Office Tours by their lecturers and checked 
attendance. 

Findings
Objective 1

Graduates & Employers’ Perception

 Most impactful: Work Experience, Job-search Advice 
and 1:1 Career Consultation

 Similar purposes but different levels of impact: Job-
search Advice & Employability Skills Workshops; 1:1 
Career Consultation, Career Talks & Office tours. The 
more personalized, the more impactful. 

 1:1 Career Consultation covers all 4 components of 
DOTS: Self-awareness, Opportunity Awareness, Decision 
Learning, and Transition Learning. 

 Job Boards & Career Fairs: Positive impact. The levels of 
impact are different based on each individual. 

 Career Fairs: were only useful for those who took the 
initiative in approaching employers.

Findings
Objective 1

University Careers Practitioners’ Perception

 Most impactful: Careers Fairs 

 Reason: Attract the highest number of students and 
employers, with various activities, such as CV submission, 
networking, interviewing, information exchange, in one 
location.

 2nd most impactful: Office tours 

 Reason: The careers staff could work with lecturers to 
merge employability skills and careers workshop into an 
office tour and integrate it as an activity in students’ 
lectures. So, students could reflect what they learned in 
specific modules with the professionals at the actual 
workplace. 

 Additional service: Mentorship Programme & Student 
Societies' Contests

Findings
Objective 2

To investigate whether the careers services provisions by
the universities correlate with their graduate employment
rates. (quan)

→ The correlation is not clear.

HOWEVER

→ The results might not reflect the reality, because:

 The information of careers services on the social
media of Vietnam’s universities are not consistent &
focused.

 The rates were collected from a report in 2018
because it is the only available aggregated report
found on the Internet. Meanwhile, the numbers of
services were collected based on the current
information in 2020.

Findings 
Objective 3

University Careers Staff’s 
perception

Graduates’ answers

They are passive and 
procrastinating

The activities were not 
relevant to our interests

Why do students 

not
join careers activities organized by the University? 

Findings
Objective 3

To determine how students manage their 
employability if their universities do not provide 
the services or provide meagre services.

→ Search on the available resources on the Internet

→ Learn from experience

→ Utilise their personal relationships (family, lecturer, 
friends)

→ Create their own opportunities 

→ Seek external service providers
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Findings
Objective 3

What services were they willing to pay 

 Tend to pay for a package of relevant services more 
than separate ones, such as 

 An employability skills course = Skills workshops + 
Careers Talks + Job Search Advice + Career 
Consultation

 Job-search guidance + Career Consultation

 More willing to pay for the services which may cause 
immediate effects in their careers:

 Applied several times and failed

 Need labour market information and 
professional networks for a career transition. 

Findings
Objective 4

To draw solutions to enhance the careers services 
provision for university students from the 
perception of students, universities, and 
employers.

The solutions call for actions from all stakeholders 
and about: 

→ Building a methodical careers programme; 

→ Improving the performance of university staff;

→ Nurturing meaningful internal and external 
connections between University staff, Employers, 
Students, and Parents; 

→ The government’s action of issuing legal 
frameworks to supervise the university’s careers 
services provision. 

Limitations

 QUALITATIVE data: In-depth but not 
representative

 Quantative data: might not reflect the current 
university’s careers services provisions 
accurately because of 
 the conflict in reporting years

 the level of careers services communications on 
universities’ websites and Facebook

 the promotional nature of the information

 Some important variables were not taken into 
account, such as
 Geographies

 Industries

 Business scales

Questions for 
future research

 How to increase student engagement in 
University’s Careers Services?

 How to improve university’s academic and 
non-academic staff’s awareness about 
their role in University’s Careers Services 
Provision? 

Thank you 
for your attention 

Any question about my research, 
please contact me via:

Email: vutramy126@gmail.com

LinkedIn: 
www.linkedin.com/in/vutramy126/
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